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Industry terms & definitions
Intersections: A place to visit, live, to do business
Our regional partners & their mandates

How it all works — a family story

Questions

LA

“Economic development can also be described as a process that
influences growth and restructuring of an economy to enhance
the economic well being of a community.”

- International Economic Development Council
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“Destination marketing is a type of marketing that promotes a
destination (town, city, region, country) with a purpose to increase the
number of visitors. In other words, destination marketing is tourism
advertising for a specific location.

-www.promodo.com/blog/what-is-destination-marketing

“Destination development is the strategic planning and advancement

of defined areas to support the evolution of desirable destinations for

travellers, with a sole focus on the supply side of tourism, by providing

compelling experiences, quality infrastructure, and remarkable services
to entice repeat visitation.”

- Destination British Columbia
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1 Crime & Safety & Quality of Healthcare

MOST IMPORTANT
F,&CTORS IN 2 CostofLiving
CHOOSING A -

~

Favorable Climate

[52]

Housing Affordability Quality of Environment

=
)
[ =
=
-
=

4 Housing Availability 9 Avg. Wages & Income

5 Job Opportunities 10 Quality of K-12 Schools

Source: Resonance Presentation “Place &
Prosperity” — BCEDA 2019 Summit

1 Crime & Safety 6 Flight Access

MOST IMPORTANT

FACTORS IN 2 Cost 7 Parks & Recreation
CHOOSING A

PLACETO VISIT 3 Favorable Climate 8 Close to Beach / Water

4 English Spoken 8 All-Inclusive Pricing

5 Quality of Environment 10 Public Transportation

Source: Resonance Presentation “Place &
Prosperity” — BCEDA 2019 Summit
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MOST IMPORTANT
FACTORS IN
CHOOSING A PLAGE
T0 DO BUSINESS

1 Crime & Safety

2 Housing Affordability 8 Location Demographics

3 Commercial Space

4 Local Workforce

5 Commute Time

7 Infrastructure Quality

9 Average Wages

10 Favorable Climate

11 Availability of Housing

6 Local Tax Rates

12 Exciting City Environment

Source: Resonance Presentation “Place &
Prosperity” — BCEDA 2019 Summit

WHAT IT TAKES
T0 BE THE BEST
PLACE..

EXCITING CITY
ENVIRONMENT

QUALITY OF
SHOPPING

ICONIC LANDMARKS
GOO0 CULTURAL ATTRACTIONS

NUMBER OF FUN ATTRACTIONS

OPPORUNITIES 10 LEARN USING PL

SOMETHING NIW o

ENVIRONMENT

FASIY ACCESSIBLE BY
COMMERCIAL FLIGHTS

CLOSE 10 BEACH

ENGUSH SPOKEN

TO VACATION

2
AVAILABILITY OF HOUSING

AFFORDABILITY
OF HOUSING

AVERAGE TIME

) TRANSPORTATION
LITY OF THE NATURAL

QUALITY AND VARIETY
OF RESTAURANTS

TOLVE

Source: Resonance Presentation “Place &
Prosperity” — BCEDA 2019 Summit
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WHAT IT TAKES
T0 BE THE BEST
PLACE..

LOVABLE

T0 VACATION

Source: Resonance Presentation “Place &
Prosperity” — BCEDA 2019 Summit

- CENTRAL
- OKANAGAN

£conamic
L OUEVELOPMENT
LCOmMMISSION
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h Columbia’s Fastégi Growing
Census Metro Area =

of policies, or :
activity that seeks to

improve the
economic well-being
and quality of life for
a community

CENTRAL
OKANAGAN
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e OPERATIONAL PLAN |[==i

BRI e Poseidtenr Smetfreacs GOt Sesrs e LSS e = 1 | TR

T

COEDC Advisory Council

o

Local Government Economic Development
Strategies & Priorities

Ongoing
7Y Monitoring
Labour Market Outlook to 2020 and

Review
£y

Economic Opportunities to 2020 Strategy

25

RDCO Strategic Priorities

£

Regional Growth Strategy
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Appointed
Elected
Officials

Appointed

Ex-Officio ). Ec.Dey

Organizations Local
& Academia Government

Staff

’ Site Visitations
. Recently Viewed v

B =
3 . ’ T 50+ iterns « Updated & few secands 330
e Al .. &

SITE VISITATION NAME
CENTRAL OKANAGAN . PR

AEROSPACE CORE COMPETENCIES '! 2 e CENTRAL OKANAGAN
; - = { > ar ECONOMIC INDICATORS

m REPORT
Business Walks Summary

Totat Records
155

RZ2]  ~The fabour market continues to
aln strength with s L4%

i
|} BUSINESS

COMPANY CURRENT 2 fitmions— v707] Increase in labour force from
| WALKSURVEY:  NAME: STATEOF  FULL FULLTIME- PART - 2 201720185
| SURVEY ACCOUNT BUSINESS - TIME PROJECTED | TIME Ty

NAME NAME 1T 110 NOW 3YEARS NOW
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Economic & Industry Profiles

2018
Central
Okanagan
Economic
Profile

CENTRAL
OKANAGAN

CO

FEGIONEL D iITRICT
€ CONTARL ORUNAGAN

Agriculture /
Viticulture
Secite Profi

Sector Profile

Animation / Film / &
Digital Media

information and
Communications
Technology

Sector Peotie

Manufacturing /
Aerospace

Sector Profile

Objectives:
- Inform partner organizations and the business community of range of

COEDC programs and services
® Develop r s of ecanomic climate in the region through various data
delivery mechanisms
Measurement
Program & Tactics Outcomes
Guidelines
Publications & Resources
p Develop, maintain and distribute targeted e Increased knowledge of o & of unique visitors
x = & A
. 5 regional economy,
2019 One Puge Strategic Plon poepeha oL 8 ok Inauiries
Central Okanagan Econamic Development Commission Stratagic Plan S ot the businass
community ®  Weband social
media counts
Top Regional Priorities COEDC's Role o Achiave Priorities. Identification of the
1 lncrease swareness and profle of the Central Okarugan 1 troeyteling Tel the businew, research ard careet succers sones | F@GION'S business e Volume of media
i e attributes and assets coverage
2 z Brovee 1 evpertse and

wrowth
3 tncsurage econome rowth n key seiann
a

Chemiate data and wdentfy Dusness supsert 108

Ouaragin

sectars for 101, supress. andtaentanracton
Erhance Labour Market Literacy i regon and iGentdy

Top Initlativas In 2013 Metries
omcteron
hgrcutiore Auset Map. 7]
30305033 Statege Pan Ariazsadr ackage dstrinted
Ursve webta vators (8 o

oneare e ia) I Z
[harsedregominieieg rtatves | oreone Beferran I8 servee crover (6) | 304|300
Lespeovion of OV Colectve proppmeng | 3 )
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www.investkelowna.com

CENTRAL
OKANAGAN

ECONOMIC
DEVELOPMENT
COMMISSION

The Region’s Primary Resource for Business

Lk You
| - Tube

Invest_Kelowna Invest Kelowna investkelowna

,TOURISM

KELOWNA
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Okanagan Valley,BC

Tourism Resiliency & Collaboration KELOWNA

Embedded in the Tourism Kelowna Mandate:

To support and market the tourism destination of the
Kelowna Metropolitan Area in a sustainable manner that
strengthens the local economy and
enriches the quality of life.
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Who We Are

12 full-time staff

6 part-time staff

60 volunteers

18 volunteer Board directors
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Programs & Services

1. Leisure Travel Marketing

Targeted digital advertising campaigns in target markets
— Owned digital channels, earned travel media coverage
— Social media and influencer campaigns

Travel Trade (group and tour operators)

2. Meetings, Conferences & Events

Generate economic impact by securing new, multi-day events, city wide or
region-wide e.g. Memorial Cup, International Indigenous Tourism Conference

3. Visitor Experience Team
Connect visitors to tourism experiences and influence local spending
— Kelowna Visitor Centre 220,000 annually
— Airport Info Kiosk and mobile event services
— Online and phone inquiries

Revenue Sources

Partner
Advertising
16%

Grants 9%

Retail/Other
6%

Hotel Tax
69%
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Expense Budget

Meetings, Conferences

& Events Visitor Experience
17% 15%

Administration

| .

15%
Leisure
Marketing
53%
Tourism

Ke LOWNA
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How do we build a sustainable,
resilient visitor economy when we
currently rely on two months of
good weather to generate 50% of
our revenues?

KELOWNA

Okanagan Valley,BC

How do we build a sustainable,
resilient visitor economy when we
currently rely on two months of
good weather to generate 50% of
our revenues?

Together.

KELOWNA

Okanagan Valley,BC
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Building Resiliency

* New focus on four season marketing

* Meetings and events filling shoulder seasons

* Evolution to destination development

» Access to big data, “real” visitor counts

* Growing new travel markets: LBGTQ, culinary
and authentic respectful Indigenous tourism

* Competitive differentiator: the centre for
accessing the Central Okanagan experience,
any time of year

KELOWNA

Okanagan Valley, BC

T e

Stay Connected
#exploreKelowna
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WESTBANK
1og

FIRST NATION

WESTBANK
FIRST NATION

Economic Development

Prepared for:
CWK Committee of the Whole
June 18, 2019
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Government

M ISS|O N (section 3.1 of the WFN Constitution)

WEN will work to promote a healthy and prosperous future to ensure its continued
existence as a strong political, social and cultural community.

VALUES

Equality, Honesty and Fairness, Respect, Integrity, Accountability and Transparency,
Sustainability, Understanding, Confidentiality and Efficiency.

VISION

« Govern in a spirit of sovereignty, independence, fairness and transparency while
respecting the need for appropriate confidentiality.

e As part of the Okanagan Nation, manage and honour the connection to the lands
and resources within our traditional territory.

« Build innovative ideas to support and encourage the growth of the local economy.

« Empower healthy individuals by supporting the dreams and aspirations of WFN's
community members.

o Better the lives of Members by efficiently providing relevant and effective
community services and programs.

» Protect and promote the syilx language and culture, while adopting modern forms
of traditional practices.

Advisory Council

Includes representing the

10,000 non-Member

o o erry Turcan, Chair - i
residents living on WFN e o e

Bayview District

lands, and providing

input into topics that

d | re Ct| y d ffe Ct th em. Ludwig Tecgrabe John Cole Rick Ould

Lakeridge/ East Boundary/ Lakeshore/
West Harbour District Crown Town District Shady Beach District
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Economic Development Commissi
(EDC)

2007 first Indigenous EDC in Canada 2019

; ; . ir James Carmichael, vice chair Sharon Peterson
Jayne Fosbery, Cain Derrickson, Barry Porrelli, Steve Fosbery, Chair {non-Member representative) . (non-Member representative)

Pearse Walsh, Chris Derickson, Phyllis Sundstrom

Lori Ann Swite Lenora Posella-Holding Brianna Wilson
(Member representative) (elder representative) (youth representative)

Jennifer Money
(Member representative)

EDC Mission

Assist & facilitate Chief & Council & the WFN Business
Community in creating a healthy, environmentally

sustainable & dynamic economy based upon the values

of self-reliance, while also showing respect for the

heritage and cultural values of the Okanagan people.
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, ‘“‘j

- ntityx Spring Salmon - Business
Retention

L

Includes business walks, .,
> ’ surveys, retention
strategies, referral and

business information.

Welcome to the WFN Business Community

SHOPPING CENTRES Kot o Kelowna. P

© 1.Covenors Luading
@ 2.0ovenors Market

' 3 Wasthank Hub Cantra North

O 45mumn
© 5. Wesibank Hub Ceaure

@ 6. Westbank Shopping Centre

@ 7.Moutuinviaw Plazs

© & Cxanagan Lake Shopping Cantrs

& e
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‘&“ sp'iNam Bitterroot - Business
oot Facilitation BUSINESS AND

~——~ & ECONOMIC DEVELOPMENT
e CONFERENCE

Includes COEDC, GWBOT, |

Business After Hours,

Lands Conferences,

workshops &

presentations.

Skamxist Black Bear — Advisory
(N Role to Council

Includes relationship with Council, i

representing on behalf of Council, acting as a

think tank/brain trust for Council re: business

matters, and providing g G

Economic Development

strategies.
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PO
6™

AN~

L e ]

Siya? Saskatoon Berry - Busines:
Attraction

P {

Includes site selections, =

fielding inquiries,

marketing materials, tourism

and WFN’'s sncewips museum.

5
2
15 — |
== ] 1
3 = B B 3
£ B I
3 = | i
1 B o B oAl
B ‘o | 1
= ! B | | : | |
| ] N | | | i P
B 1 1 ! |
- = B B B B B B i
’ - | B B i | | | :1 |
_ W I B B | BB i 5
] ] | ] ] | | N { & | 3|
] | g | | 1 < | { | ‘v. e |
o B & ! | B B B B | ! | B B
| B B 8 B B B B B B N O N B ! B o
o | MO M N N O N M | i N ! 5 B N

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

mResidentiad @ Utilities = Light Industry Commercial ® Recreational
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SNCIWIPS

— HERITAGE MUSEUM & _

Collecting, preserving and

restoring art and artifacts

collections, with the main goal

to engage public and represent

sqilxw
D

Siya? celebral

15t Friday of every June

=8 for the land and all it offers.
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Public Art
(PA)

PA Committee

PO
A®

established in

WESTBANK
FIRST NATION

Guide to

syilx culture via

arts, both on &

off reserve.

‘a‘) Interpretive Signage, Regional

oo

o

Since 2014, WFN & RDCO have collaborated to develop

public awareness about syilx heritage through
interpretive signage in Glen Canyon, Kalamoir & Rose
Valley, as well as partnering on the management of the

sntsk'il'ntan Black Mountain regional park.
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‘q YLW cultural learning &

¥ eaﬁ'PelreiteIa/%ts & I&xatial future development

Responsibility to traditional land

Innovative/modern/interactivity

Celebrate connectivity/ inclusivity

Indigenous Tourism Workshog

| ”Tv Alesson learned...

Aboriginal Cultural Tourism
Business Planning Guide
R
y

Supported by:

City of West Kelowna,

i e

“The basics of running an I tourism op are the same as X
for any business: attracting customers and keeping them happy.” Tourism Kel owna, an d

Explore what tourism Central Okanagan Economic
business best suits your
skills, interests and

experience

Meet with Indigenous

tourism industry leaders Development Commission
from ITBC, TOTA, ITAC

Val f
Tzuli'?szw e , *June 27, 2019

Workshop

Learn more about . Examine community = 9am to 3pm, WFN
Indigenous tourism and why | tourism resources and
visitors come to the : con;itj'er Ways to plan for Commu nity Services
Thompson Okanagan " and manage them
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International Indigenous Touris

GRRESESRGS unite.

November 13 & 14, 2019

CRAND EXTRY

Questions?

\'J

AT D
Vil
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Greater Westside

BOARD OF TRADE
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Introducing the Tremblay’s

- Live in GTA

- Jim works in aerospace & Jane
is an animator

- Jane grew up in Vernon

- They’re an active family

Jim, Ryder, Sophie, Jane

Jane & Sophie planning their trip

KELOWNA EVENTS THINGS TO DO EAT & DRINK PLACES TO STAY PLAN Q 2

] Trip ldeas &
Itineraries

* OBes P

SohasiBackray | memediowns | Fanens Bscemant w o Cherbosimans

| Getting to Kelownaiﬁ

Welcome to Live Chat

I Packages &
Promotions
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Jane & Sophie planning their trip

) Vet arson et e suen
€« - c .

B e oo

x

wwwnstagram com/y

+

R
Calama Leienea Feszn

—

Jim & Ryder planning some fun on the Westside

B Vet et Gest e

x

€ C ¥ hrpelavweititwentside com, i by,

rn @ P

f v & 0 G = 02507682712

VISIT WESTSIDE

= o0 X
+

* Opes P

e

Freass Bzt "

amrerlois L Scheslfedmans | Momediess

busina dirsetory. blog boul contst inooh

Wednesday June 12,2019 1:59 pm

# play eat stay plan events maps

All Posts

3 rome i
< o

T
FRESH SH EE

Fresh Sheet - May 17-
31| What's Happening
in West Kelowna

inginWest Kelsmma

A

15 Things to Do Over
Spring Break in West
Kelowna

Categorips

AVisitWestsile

UPDATEDFOP 2017 SeringBrass a5
aucived i i Cantral Ghanagun! Thre
83 0t tado nVert Aalowna ar oy Agr
03 2 3lteg 303 below i ust 3.

Aleits & Updates

Arts, Cultura & History

Beaches &Parks

Bleg ™



philippa.harding
Rectangle

philippa.harding
Rectangle


BRITISH
COLUMBIA

SASKATCHEWAN

Edmonton
-4

OREGON

NEVADA
Socramentn
Ll
San Frgvusro
o

WAHO

NORTH
DAKOTA
MONTANA

SOUTH
DAKOTA
WYOMING
NEBRASKA

2 United States

COLORADO

UTAH
EANSAS

ONTARIO

MINN

ESOTA

International Aif
W o

Minnespolis
WISCONSIN
Toronto.
10V A SR
ILUINGIS . INDIANA OMI0
o
Kansas City Indianapolia
MISSOURT
KENTUCKY

.
.

QUE

/

‘cronto’
NEW YORK

Pear:

peEnnsYLVANIA oW Yol
Phitadelphia
S
MARYUAND
o
WEST
VIRGINGA

VIRGINIA
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Manufacturing /
Aerospace
Sector Profile

Animation / Filmi/
Digital Media

Sector Profile

CENTRAL
OKANAGAN

" More bang for your bue

9o further in the }

YAl IWANT 0.,

SortBy  LowteHigh($) v

O

) s134000
=

2

o
733,500

153 $hanron Woods oy,
| wezalowns, Bt
¥ Cowmen

2432 Dot meigrs Drive,
west Kalanm, Bazsh
Coursia

Econamic
D,

About Wet Kerewns

E| ) vir estse et kelewnn (0 X [ Presen Sewih [REALT

logie [ Prtebsen | SheherLois

Results: 87 Listings Map

i
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Jim at work on a Bell 212 at Alpine Aerotech Jane with her new Hyper Hippo team

WHAT IT TAKES
T0 BE THE BEST
PLACE...

LOVABLE

TO VACATION
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Questions
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